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Tiirkiye iletisim Arastirmalar1 Dergisi/26306220, cilt.0, sa.38, ss.55-72, 2021 (ESCI)

Reklamin Degisen Yiiziinde Cevrim i¢i Davranigsal Reklamcilik: internet Kullanicilar:1 Perspektifinden
Bir Arastirma

AKGUN AKAN N., TANYERI MAZICI E.
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FACEBOOK’TAKIiKiSISELLESTiRILMiS REKLAM ALGISI
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Akdag M., Akgiin Akan N.

CURRENT DEBATES IN PUBLIC RELATIONS COMMUNICATION STUDIES, Oze Nuran, Editér, Ijopec Publication Llp
Limited, London, ss.71-84, 2018
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KiSISELLESTiRILMIS REKLAMLAR: INTERNET KULLANICILARININ FACEBOOK’TAKI
KiSISELLESTIRILMIS REKLAM ALGISI

AKDAG M., AKGUN AKAN N.

CUDES, 2 - 04 Mayis 2019

IV. Kisisellestirilmis Reklamlar: internet Kullanicilarinin Facebook'taki Kisisellestirilmis Reklam Algis1
Akdag M., Akgiin Akan N.
CUDES, Lefkosa, Kibris (Kktc), 2 - 04 Mayis 2019, ss.49

V. Dijitallesmenin Yasam Tarzlarina ve Reklamlara Yansimasi: 7/24 Saghik Danismanhgi Hizmeti Reklam
Ornegi
AKDAG M., AKGUN AKAN N.
CUDES, 19 - 21 Nisan 2018

VI. DIJiTAL REKLAMCILIK BAGLAMINDA GEVIRIMiCi DAVRANISSAL REKLAMCILIK VE UNIVERSITE
GENCLIGININ CEVIRIMiCi REKLAM ALGISI
AKDAG M., AKGUN AKAN N.
ASEAD 2. Uluslararasi Sosyal Bilimler Sempozyumu, 21 - 23 Eyliil 2017

VII. Public Relations Practices In Terms Of Intercultural Communication: Example Of YunusEmre
Institutes In Turkey - Bosnia And Herzegovina Relations
AKDAG M., AKGUN AKAN N.
International Association of Social ScienceResearch (IASSR), 4 - 08 Mayis 2016

VII. THE VIEWS OF THE STUDENTS WHO ATTEND AND DON TATTEND THE ADVERTISING ETHICS

COURSES THE CASE OFFACULTY OF COMMUNICATION UNIVERSITY OF ERCIYES
AKDAG M., AKGUN AKAN N.
International Trends and Issues in Communication & Media Conference, Saraybosna, Bosna-Hersek, 9 - 11 Mayis
2015, ss.38-48

IX. Public Relations Practices in Terms ofintercultural Communication Example of Yunus Emre Institutes
in Turkey Bosnia andHerzegovina Relations
AKDAG M., AKGUN AKAN N.
X. European Conference on Social and Behavioral Sciences, 19 - 22 Mayis 2016

X. The Views Of The Students Who Attend And Don’xxt Attend The Advertising Ethics Courses: The

Case Of Faculty Of Communication, University Of Erciyes
AKDAG M., AKGUN AKAN N.
International Trends and Issues in Communication Media Conference, 2 - 04 Eyliil 2015

XI. The Views Of The Students Who Attend And Don't Attend The Advertising Ethics Courses: The Case
Of Faculty Of Communication, University Of Erciyes
AKDAG M., AKGUN AKAN N.
International Trends and Issues in Communication & Media Conference, Petersburg, Rusya, 2 - 04 Eyliil 2015,
$s.552-560
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