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Scientific RefereeingErciyes İletişim Akademia, National Scientific Refreed Journal, October 2015NWSA - E-JOURNAL OF NEW WORLD SCIENCES ACADEMY, Other Indexed Journal, March 2015Erciyes Üniversitesi Sosyal Bilimler Enstitüsü Dergisi, Other Indexed Journal, January 2015Erciyes İletişim Akademia, National Scientific Refreed Journal, October 2014
Scientific Research / Working Group MembershipsErciyes Üniversitesi Kadın Çalışmaları Araştırma Merkezi, ERCİYES ÜNİVERSİTESİ, Türkiye,http://kadincalismalari.erciyes.edu.tr/, 2015 - Continues
MetricsPublication: 61 H-Index (WoS): 1
ScholarshipsYÖK Yurtdışı Doktora Araştırma Desteği, YOK, 2012 - Continues
Non Academic ExperienceMontclair State Universtiy
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