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16. Ulusal Isletmecilik Kongresi, Session Moderator, izmir, Turkey, 2017

16. Ulusal Isletmecilik Kongresi, Attendee, izmir, Turkey, 2017

12th International Strategic Management Conference, Attendee, Antalya, Turkey, 2016

1 2 th INTERNATIONAL STRATEGIC MANAGEMENT CONFERENCE, Session Moderator, Antalya, Turkey, 2016
15. Ulusal Isletmecilik Kongresi, Moderator, istanbul, Turkey, 2016

15. Ulusal Isletmecilik Kongresi, Attendee, Istanbul, Turkey, 2016

11. International Strategic Management Conference, Attendee, Wien, Austria, 2015

11 th INTERNATIONAL STRATEGIC MANAGEMENT CONFERENCE, Session Moderator, Vienna, Austria, 2015
20. Ulusal Pazarlama Kongresi, Attendee, Eskisehir, Turkey, 2015

14. Ulusal Isletmecilik Kongresi, Attendee, Aksaray, Turkey, 2015

10 th INTERNATIONAL STRATEGIC MANAGEMENT CONFERENCE, Session Moderator, Rome, Italy, 2014
10. International Strategic Management Conference, Attendee, Roma, Italy, 2014

13. Ulusal Isletmecilik Kongresi, Attendee, Antalya, Turkey, 2014

9. International Strategic Management Conference, Attendee, Riga, Lithuania, 2013

18. Ulusal Pazarlama Kongresi, Attendee, Kars, Turkey, 2013

12. Ulusal Isletmecilik Kongresi, Attendee, Mugla, Turkey, 2013

17. Ulusal Pazarlama Kongresi, Attendee, Burhaniye _ Balikesir, Turkey, 2012

8. International Strategic Management Conference, Attendee, Barcelona, Spain, 2012

11. Ulusal isletmecilik Kongres, Attendee, Konya, Turkey, 2012

16. Ulusal Pazarlama Kongresi, Attendee, istanbul, Turkey, 2011

7. International Strategic Management Conference, Attendee, Paris, France, 2011

15. Ulusal Pazarlama Kongresi, Attendee, izmir, Turkey, 2010

6. International Strategic Management Conference, Attendee, Saint Petersburg, Russia, 2010

14. Ulusal Pazarlama Kongresi, Attendee, Yozgat, Turkey, 2009

5. International Strategic Management Conference, Attendee, Stellenbosch, South Africa, 2009

12. Ulusal Pazarlama Kongresi, Attendee, Sakarya, Turkey, 2007

3. International Strategic Management Conference, Attendee, Antalya, Turkey, 2007

11. Ulusal Pazarlama Kongresi, Attendee, izmir, Turkey, 2006



10. Ulusal Pazarlama Kongresi, Attendee, Gazi Magosa Kibris, Turkey, 2005
9. Ulusal Pazarlama Kongresi, Attendee, Ankara, Turkey, 2004

7. Ulusal Pazarlama Kongresi, Attendee, Afyon, Turkey, 2002

6. Ulusal Pazarlama Kongresi, Attendee, Erzurum, Turkey, 2001

2. Ulusal Pazarlama Kongresi, Attendee, Eskisehir, Turkey, 1989

1. Ulusal Pazarlama Kongresi, Attendee, istanbul, Turkey, 1984

Awards

Akdogan M. S., Yaymn Tesvik Plaketi, iktisadi Ve Idari Bilimler Fakiiltesi Dekanligi, April 2019
Akdogan M. S, Yayn Tesvik Plaketi, Iktisadi Ve Idari Bilimler Fakiiltesi Dekanhg, June 2016
Akdogan M. S, Yayn Tesvik Plaketi, iktisadi Ve Idari Bilimler Fakiiltesi Dekanhgi, September 2014
Akdogan M. S, Yayn Takdir plaketi, iktisadi Ve idari Bilimler Fakiiltesi Dekanlig, June 2012
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